


. Sponsor Benefits

CALIBRE AwARds / Friday, May 14, 2010

Gold - $15,500

Two tables in Preferred Seating Area

Plus the option to purchase two additional tables of 10 in Preferred Seating Area for an additional $3,000 per table
Company logo included in the sponsor recognition segment of the Calibre Awards video production

Recognition in the Calibre Awards publication

Choice of inside front or back cover placement for advertisement in Calibre Awards publication

Company name listed as Gold Sponsor in all Calibre Awards promotional campaigns, editorials and press releases
Use of the 2010 Calibre Awards logo with your standard corporate identity throughout 2010

Company logo on the IIDA SoCal website with a link to your company website

Silver - $9,750

One table (10 tickets) in Preferred Seating Area

Plus the option to purchase one additional table of 10 in Preferred Seating Area for an additional $3,000
Company logo included in the sponsor recognition segment of the Calibre Awards video production

Recognition in the Calibre Awards publication

Full page advertisement in the Calibre Awards publication

Company name listed as Silver Sponsor in all Calibre Awards promotional campaigns, editorials and press releases
Use of the 2010 Calibre Awards logo with your standard corporate identity throughout 2010

Company logo on the IIDA SoCal website with a link to your company website

Bronze - $5,500

Half table (5 tickets) in Preferred Seating Area

Option to purchase the balance of table (fve tickets) for additional $300 each

Company logo included in the sponsor recognition segment of the Calibre Awards video production

Recognition in the Calibre Awards publication

Half page advertisement in the Calibre Awards publication

Company name listed as Bronze Sponsor in all Calibre Awards promotional campaigns, editorials and press releases
Use of the 2010 Calibre Awards logo with your standard corporate identity throughout 2010

Company logo on the IIDA SoCal website with a link to your company website

Additional tables of 10 - $3,000 each

Preferred Sponsor Seating available only to sponsors until February 17, 2009



Sponsor Benefits for other Opportunities
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Other Sponsorship Opportunities

Wine - $5,000 each (2 openings)

= Each sponsor will have one bottle of wine with their individual name/logo placed on each table

- Four seats in the General Seating Area

= Option to purchase the balance of table (six tickets) for additional $250 each

- Company name listed in the sponsor recognition segment of the Calibre Awards video production
= Recognition in the Calibre Awards publication

= Recognition on signage in the reception area

Event Program Book - $5,000 each (2 openings)

- Four seats in the General Seating Area

- Option to purchase the balance of table (six tickets) for additional $250 each

- Company name listed in the sponsor recognition segment of the Calibre Awards video production
- Recognition in the Calibre Awards publication

- Half-page advertisement in the Calibre Awards publication

Cocktail Reception - $2,500 each (3 openings)

- Two seats in the General Seating Area

- Option to purchase the balance of table (eight tickets) for additional $250 each

- Company name listed in the sponsor recognition segment of the Calibre Awards video production
- Recognition in the Calibre Awards publication

- Recognition on signage in the reception area

Entertainment opening first & second half of program - $2,500 each (3 openings)
- Two seats in the General Seating Area

- Option to purchase the balance of table (eight tickets) for additional $250 each

- Company name listed in the sponsor recognition segment of the Calibre Awards video production

- Recognition in the Calibre Awards publication

Event Table Centerpieces - $2,500 each (2 openings)

- Two seats in the General Seating Area

- Option to purchase the balance of table (eight tickets) for additional $250 each

- Company name listed in the sponsor recognition segment of the Calibre Awards video production
= Recognition in the Calibre Awards publication





